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Advance Praise for
Facebook Marketing: An Hour a Day

Not only does FBMHD provide a practical framework for Facebook marketing, but it
also offers a 360-degree perspective on how social media connects with a cross-section
of marketing disciplines. By reading and using FBMHD, social-savvy marketers gain
the strategies, tactics, and tools to cross the chasm from a hope-it-works community
to a well-performing channel for marketing and communications.

—Apam WEINROTH, VP of Strategic Marketing, Demand Media

Facebook is a powerful new marketing platform and thanks to this book it, just got a
whole lot easier to understand and tap.
—JoHN JANTSCH, author of The Referral Engine

This is the only book that walks you through every step of creating, implementing,

measuring, and optimizing a successful strategy for engaging on Facebook. Featuring

proven strategies and techniques, this approachable guide walks the walk. It shows mar-

keters at all levels how to roll up their sleeves, jump in, and get winning results quickly.
—BRr1AN GOLDFARB, director, Microsoft

The best marketing engages buyers with valuable information at the precise moment
they are receptive. That’s why my chiropractor shares video exercises with me on
Facebook! And it’s darned effective, too. If you want to learn how to tap the com-
munications tool of choice for hundreds of millions of people around the world, study
Facebook Marketing. The real-world examples from organizations of all kinds are
especially valuable for those who still need to be convinced (like your boss).

—DAvID MEERMAN ScOTT, bestselling author of The New Rules of

Marketing & PR, now published in 24 languages

Even though (or perbaps because) it’s transforming the way businesses interact with cus-
tomers and prospects, Facebook is often confusing and counterintuitive. Not anymore.
Chris and Mari have created the Holy Grail, a book where nearly every page is worthy
of an underline, highlight, or dog ear. With some companies posting to Facebook twice
a month, and others posting banalities four times daily, the content strategy guidelines
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realizing how powerful this channel is for business. Mari, teamelf up with Facebook

analytics expert Chris Treadaway, have created an absolute mg#ierpiece! Facebook
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Marketing: An Hour a Day is long overdue, and every reader is lucky to have this
book at their fingertips so they can tap into the mind of these pioneers and accelerate
their success on Facebook by applying these tips. If you want to know exactly how
to position yourself as the go-to expert among the millions of users on Facebook and
drive droves of paying clients to your website, you must get a copy of this book!
—DEeBORAH COLE MICEK, aka: @CoachDeb, founder of QuanSite.com and
author of Twitter Revolution and Secrets of Online Persuasion

The social media world is full of people saying they know this tool or that tool.

But there’s a reason “Mari Smith” is the first name people think of when they think

“Facebook marketing.” This book shows you how the world’s largest social network

can be leveraged for your business. And it’s written by one of few people out there who

actually has shown companies how to succeed on Facebook. If you're trying to leverage

Facebook to reach your customers, this book should be on your shelf. It’s on mine.
—Jason FaiLs, Social Media Explorer

Every marketer knows they need to be on Facebook and other social networks, but
few know how to do it right. Chris and Mari have created what is essentially a user’s
manual for anyone managing a brand or advertising a business on Facebook. Whether
you’re new to social networking or a savvy user, this book provides the tools every
marketing professional needs, from getting set up the right way to managing success-
ful, targeted advertising campaigns. The book’s step-by-step format makes what many
consider a daunting undertaking seem more like a manageable process for even the
busiest marketers by helping you prioritize your time online.

—PETER VANRYSDAM, Chief Marketing Officer, 352 Media Group

Mari and Chris have written an excellent, easy-to-read guide on using Facebook to
grow your business. Chapter 7, “Advanced Tactics and Campaign Integration” is
alone worth well more than the price of this book.

—Dave KerPeN, CEO, theKbuzz

I love books that start with strategic planning. Just about every Facebook title I've

seen is obsessed with secret tips and tricks, without ever encouraging the reader to

identify what they’re trying to accomplish in the first place. Chris and Mari have done

a splendid job putting those tips and tricks into a meaningful context, and I know Ill

be studying my copy to improve my own Facebook presence. If you're looking for the
P P ie—————————e ) " —then this is your book.

and Measure Success in the New Web
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Dear Reader,

Thank you for choosing Facebook Marketing: An Hour a Day. This book is part of a
family of premium-quality Sybex books, all of which are written by outstanding authors who
combine practical experience with a gift for teaching.

Sybex was founded in 1976. More than 30 years later, we’re still committed to producing
consistently exceptional books. With each of our titles, we’re working hard to set a new standard
for the industry. From the paper we print on to the authors we work with, our goal is to bring
you the best books available.

I hope you see all that reflected in these pages. I’d be very interested to hear your com-
ments and get your feedback on how we’re doing. Feel free to let me know what you think about
this or any other Sybex book by sending me an email at nedde@wiley.com. If you think you’ve
found a technical error in this book, please visit http://sybex.custhelp.com. Customer feedback
is critical to our efforts at Sybex.

Best regards,

0

Neil Edde
Vice President and Publisher
Sybex, an imprint of Wiley

LITUZ.COM
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For my mother, Mary Ellen Treadaway, who taught me the values of
honesty, integrity, and sincerity that help me every single day.
I love you, and I miss you.

—Chris

For my awesome Facebook friends and fans and you, our readers—
it’s an honor to share and create this journey with you to a whole
new frontier!

—Mari
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